


VWord from
the Co-CEQOS

The growth we have experienced in recent years is impressive and we are particularly prouo

of it. To build on this momentum, we need the best team. That's why we are extremely happy
to have you here.

To propel the dream of our grandparents even further and pursue the expertise of Claudin
and Régis, we are constantly looking for new talents. It is therefore a real pleasure to see that,
week after week, new colleagues are being added to our family. We hope that each of you,
rookie and veteran, will be able to realize your own professional dream within our organization.

Finally, through the pages that follow, you will see how much we care about your well-being,

oy offering you among other things a healthy and stimulating work environment. We hope
that you will feel at home here.

Valerie and Melissa Berger
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1980

Determined
to go further

International Generation

Claudin Berger joins his brother Régis in the company and,
together, they take the reins in 1980. Thelr ambition leads them
to develop international markets and multiply our facilities.

tis at this time that the vision of a direct sales model is born, which
will set us apart as an important ally of professional growers.




2009

Looking to
the future

Sustained Growth Generation

Valéerie and Melissa Berger, Claudin’s daughters, return to the com-
pany respectively in 2007 and 2009. With a wealth of experience
gained in major companies such as Frito-Lay/PepsiCo and L'Oréal,
they instilla wind of growth by opting for a market-oriented approach.

For Valérie, emphasis is being placed on understanding the needs
of our customers, positioning Berger as an industry leader in terms
of customer experience. For her part, Melissa is focusing on the
establishment of the Resource Department to acquire new peat
0ogs, and the development of the supply chain team to keep pace
with the high growth.




HISTORY

Obtention of the
Veriflora®
Certification

|

2010

Acquisition of
2011 — e Sunland Garden
Products

2012
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Complete review
of Berger's brand
Image
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Foundation of
the company

1963

Opening of the
Hadashville site

2009

Acquisition of

Beaver & Lafaille Strategic alliance with
Peat Moss Thériault and Hachey

|

2013

Mechanization of harvesting
activities: the first vacuum
harvesters were intfroduced

|

1970

Start of operations at
the Texas plant

|

1999

Start of production
at the Riviere-
Pentecdte plant

|

2016

Obtention of the
ISO 9001
certification

|

1996

Acquisitions of
Specialties Robert
Legault and Tourbiere
Henri Théberge

|

2017

. Berger began distri-
© buting products under
. the Berger label

1980

Beginning of the production of
value-added growing mixes

|

1984

Berger's adventure in
New Brunswick begins 1986

1993

|

Creation of the

55th anniversary
of the company
foundation

a revolution in the
industry

|
D

Skyscraper format,

You are part of the his-
tory. Day after day, you
participate in the success
and development of the
company. Ihanks to eve-
ryone's contribution, it is
more than likely that this
history will grow In the
coming years.



OUR

TO BE RECOGNIZED

BY THE GREATEST

HORTICULTURAL

PROFESSIONALS ASTHE

PARTNERTHEY SHOULD

WORKWITH.
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Commitment

At Berger, we encourage all our employees to
oe involved. We encourage them to participate
In company life and take ownership of their work.
Our employees thus look after our common inte-

rests and become proud ambassadors of the

company. By extension, Berger is committed

to delivering on its value proposition of pro-
viding its customers with consistently
high quality products and persona-
lized service.
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Proximity
As a family-owned company, the Berger team
makes It a priority to maintain close ties with its
employees, its customers and its business
partners by openly sharing information,
actively engaging with its stakeholders and
remaining accessible and available.

Berger’'s values come fromalong traditionand clearly repre-
sent the spirit our founders wanted for the company. In a
context of growth, it Is essential for us to preserve these

values which are dear to us.
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Harmony
Attentiveness, openness, respect, humility and
above all, sincerity. Five elements that come
together at Berger to create a climate of trust
and a collaborative working relationship
Detween us and our customers and
partners.
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Performance

Berger constantly seeks optimal results. Our per-
formance criteria apply to our products and our
employees as well as to our operations and
finance; ultimately, these performance criteria
extend to our customers, to help them be
the best In their respective markets.




3

berger.ca | (® G @





